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Green history
lessons

entrepreneurs who built the U.S.

economic mir acle were visonar-
ies. Not only did theylead the way in
innovaion, risk taking and persever-
ance, but many were ahead of their
time in conservation. To them, being
good stewads of the forestmade
good businesssense; it also preseaved
the future. Their history tells us hat
concern for the environment is not a
recent phenomenon.

Let's look back at two of the 20th
century's most successful businessnen
and how theywent green.

I t goeswithout saying that the

Frederick Weyerhaeuser

Weyerhaeuserwas a toue timber
baron. At the closeof the 19th century
he owned more timberland than any
other American. In 1900 he and his
partners bought 900,000 acres of prime
forestin Washington. At the time of
that purchase he said, 2This is not for
us, nor for our ch ildren = but for our
grandchildren.’ To make that statement
a fact, Weyerhaeuse set out to change
the @cut and get out® mentality of log-
gers and saw nliersof histime.

In fact, the reasm Weyerhaeuser
bought thoseacresin the Padfic
Northwestis that the Upper Midwest,
where he nor mally operated, had been
cut over. Since then his company has
evidenced its questfor more efficient
ways to grow and convert wood fiber by:

Applying the concept of sudainable
forestry in 1904 to ensure a continu-
ous wood supply.

Manufacturing commercial prod-
ucts from 2wood leftovers®

starting in 1921

Founding the first certified U.S.
tree farm in 1941.

Implementing high-yield forestry
practicesin 1967 to double tree
growth per acre.

Recycling wastepaper and produc-
ing oriented strand board starting
in the 1980s

Todaythe Weyerhaeuser Co., his
legacy livesits belief that treesare
valuable by:

Harveging only 1 to 3 percent of

the timberland it manages.

Making paper that averages 35 per-
cent post-consumer recycled content.

Refusing to operate in nativetropi-
cal forests or harveg old-growth
timber in the United States.

Opposing illegd logging around
the world .

Generatin g two-thir ds of the energy
needs of its pulp and paper mills
from processbyproducts.

The history of Frederick Weyer-
haeuser and his succes®rs teachesus
a vduable leson: sustanable forest
practicescan result in a sustainable
business The company he founded
now has annual sdesof $22 hillion and
employs 41000. As importantly, his
company is a slid corporate citizen.
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